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The Building Better Healthcare Awards recognise excellence in
Design and Build, Estates and Facilities, Patient Experience and
Products that help to define and inspire the future of healthcare
services in the UK and beyond for the past 18 years.

With 24 awards categories open for entries from 1 March,
covering Building Design, Patient Experience, Estates and
Facilities and Product Class, every aspect of healthcare design,
build and management is addressed.

With a sell out event attended by over 600 leading industry
professionals from the NHS and the private sector, the BBH
Awards provide the perfect platform for your business.

“We look forward to the BBH Awards each year. The event brings together
a wide range of like-minded organisations and individuals all working to
improve healthcare environments and we enjoy both the networking and
the opportunity to see schemes from our peers and partners.  P+HS
Architects have been fortunate in winning a few awards over the years too,
providing deserved recognition for our clients and partners and raising our
profile within the healthcare sector.” - P+HS Architects
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THE BBH AWARDS ATTRACT MANY 
LEADING BUSINESSES, INCLUDING:53.7%*

attendees said the 2016 BBH Awards helped
them to generate new business prospects
*Source: Building Better Healthcare Awards attendee survey 2016

75.6%*
of attendees rated their experience 
of the BBH Awards as Good to Excellent
*Source: Building Better Healthcare Awards attendee survey 2016
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AWARDS SPONSORSHIP OPPORTUNITIES 

WHY SPONSOR? 
Sponsoring this prestigious event is a unique
opportunity to raise the profile of your company
through positive association with the Building Better
Healthcare brand. The impact you make at the BBH
Awards 2018 is entirely up to you – we offer packages
and we can also create tailor made solutions to meet
your exact requirements and budget. 

CATEGORY SPONSOR
£5,000

What do you get?
4 Branding at the awards ceremony

4 Branded email to all of the attendees and database contacts in the run up to the awards
4 Table top exhibition space at BBH Awards

4 Full page advertisement in the BBH Awards Issue 
4 12 Months online listing on our associated  Building Better Healthcare website 

4 Opted in Attendee details supplied

Sponsored logo on all of the following:
4 All BBH Awards communications

4 Website banner
4 BBH Awards invitations

4 BBH Awards book
4 Projections at the BBH Awards ceremony

4 Sponsored trophy
4 Highly Commended certificates
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REACH YOUR TARGET AUDIENCE  
Each sponsorship package offers exposure to Building
Better Healthcare’s audience – not only on the day, but
also in the extensive pre-show and post-show
coverage. Showcase your products and services to a
wide range of top-level decision-makers in the design,
build and management of the UK healthcare sector
reaching all aspects of the decision making chain. 

EXHIBIT
£2,450

What do you get?
4 Branding at the awards ceremony as Event Partner

4 Table top exhibition space at BBH Awards
4 opted in attendee details supplied

Event Partner logo on all of the following:
4 all BBH Awards communications

4 Website banner
4 BBH Awards invitations

4 BBH Awards book
4 Projections at the BBH Awards ceremony

4 Two attendee passes

AWARDS SPONSORSHIP OPPORTUNITIES 



CLEANROOMTECHNOLOGY.COM

THE INTERNATIONAL JOURNAL 
OF CONTAMINATION CONTROL
December 2015

OUTSOURCING TIPS 
Why outsourcing validation and
calibration can pay dividends

DISINFECTION GUIDE
New guidance on manual transfer
disinfection 

ADVANCED PACKAGING 
New methods of filling injectable drugs
with reduced bioburden risk
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Fragrance
The age of creativity

France & Switzerland
Managing muted markets

Naturals
Active skin care ingredients
from nature

Luxury packaging
Looking good, feeling good

Is the beauty industry
anti-feminist?
What we can do to improve

September 2017 volume 90 number9
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Heart Health
Research confirms CV benefits 
of vitamin K2. Plus, fibre for
functionality and consumer appeal

From algae to krill and
beyond, marine-derived

compounds offer 
an abundant source 
of nutritionally and
pharmacologically

bioactive substances 
and a wide range 
of health benefits

Micronutrients and palm
tocotrienols for mental health 
and stroke prevention

Cognitive Health

BUSINESS REVIEW Volume 2 Number 3 2015

nutraceutical
nbr

MARINE
INGREDIENTS
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HPCI MEDIA – OTHER PREMIUM BRANDS
Building Better Healthcare is part of the HPCi Media Group
umbrella of brands dedicated to providing news, analysis and updates
for the pharmaceutical, healthcare, cosmetics and personal care
industries. Some of our leading publications include:

Visit: www.hpcimedia.com

Advertising:

Ali Badr
Sales Manager
alib@hpcimedia.com
020 7193 6654

CONTACT US

Editorial:

Jo Makosinski
Editor
jom@hpcimedia.com

Damien Ward
Account Manager
damienw@hpcimedia.com
020 7193 1641
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